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Hilton Hawaiian Village Waikiki Beach Resort Promotes 

Directors in Front Office and Telecommunications Departments
HONOLULU (October 25, 2011) – Hilton Hawaiian Village Waikiki Beach Resort has promoted David Means to director of rooms and Joanne Anguay to director of telecommunications.  
With over 23 years of guest service experience, Means has been promoted to director of rooms from the position of director of front office operations.  His career began in Palm Springs, California where he worked for Wyndham Palm Springs Hotel, Two Bunch Palms Resort & Spa, Villa Royale Hotel and the Autry Resort.  Throughout his career in hospitality, Means has held various positions such as night auditor, rooms department manager, and director of operations.  His career brought him to Hawaii at the DoubleTree by Hilton Alana Waikiki Hotel where he served as front office manager and assistant director of front office operations.  He was transferred to the Hilton Hawaiian Village as front office manager and two years later was promoted to assistant director of front office operations.  Means holds a bachelor’s degree from Western Kentucky University with a major in hotel management and a minor in business administration.
Anguay has spent the last 20 years at the Hilton Hawaiian Village as a telecommunications agent and supervisor.  Her telecommunications career began 23 years ago at the Pacific Beach Hotel; a year later, she joined Hawaiian Telephone as a directory assistant before joining the Hilton Hawaiian Village as a telecommunications agent-linguist.  Throughout her career at the resort, she’s been promoted several times.  
- ### -

About Hilton Hotels & Resorts

Hilton Hotels & Resorts is the stylish, forward-thinking global leader of hospitality that welcomes guests in more countries than any other full-service hotel brand. The Hilton brand currently includes more than 530 hotels and resorts in 76 countries, and plans to serve travelers in 80 countries by the end of 2011. By offering innovative products, services and amenities, Hilton Hotels & Resorts enables travelers to be at their best 24/7, whether traveling for business or leisure. Start your journey at www.hilton.com. Hilton Hotels & Resorts is one of Hilton Worldwide’s ten market-leading brands. 

About Hilton Worldwide

Hilton Worldwide is the leading global hospitality company, spanning the lodging sector from luxurious full-service hotels and resorts to extended-stay suites and mid-priced hotels. For 93 years, Hilton Worldwide has been offering business and leisure travelers the finest in accommodations, service, amenities and value. The company is dedicated to continuing its tradition of providing exceptional guest experiences across its global brands. Its brands are comprised of more than 3,750 hotels and timeshare properties, with 615,000 rooms in 85 countries and include Waldorf Astoria Hotels & Resorts, Conrad Hotels & Resorts, Hilton Hotels & Resorts, DoubleTree by Hilton, Embassy Suites Hotels, Hilton Garden Inn, Hampton Hotels, Homewood Suites by Hilton, Home2 Suites by Hilton and Hilton Grand Vacations. The company also manages the world-class guest reward program Hilton HHonors®. For more information about the company, visit www.HiltonWorldwide.com<http://www.hiltonworldwide.com> or connect with Hilton Worldwide at www.HiltonWorldwide.com/Media<http://www.hiltonworldwide.com/media>.

